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�Q Ever since it was announced, that 
Finnish city Oulu was to be the host 
for this year’s SNDS seminar, I looked 
forward to visiting the place, far north 
than Reykjavik in Iceland. 

To me the thought of visiting the 
sixth largest city in Finland seemed to 
be rather exotic and I was not disap-
pointed. Not at all. 

But why am I sitting here writing 
this column having my doubts as to 
whether the future of this annual semi-
nar may not be for a long time yet. 

Was anything wrong in Oulu? 
Not at all. �e Finnish hospitality is 
outstanding, no matter where you were, 
you found exquisite Finnish obligation. 

And I was very well entertained by 
�e Finnish Screaming Men’s Choir, 
Mieskuoro Huutajat, �� men dres-
sed in black suits, white shirts, and 
rubber ties – a unique choir which 
performs its repertoire by shouting and 
screaming. �e crazy ensemble actually 
was founded in Oulu in the region of 
Northern Ostrobothnia, in Finland. 
It is the largest and most important 

city in Northern Finland and the sixth 
largest city in the country. 

But it seems to me like it’s get-
ting harder and harder to make a 
challenging programme, that should 
hopefully develop year after year. No 
objections against any of the speakers. 
Not at all. Separately, they did a �ne 
e�ort, but give the seminar an explosive 
boost, please.

Good ideas are more than welcome. 

�e brave Norwegians have a big 
challenge prior to next year’s seminar 
held in Oslo.

May SNDS ���� be remembered 
for the totally surprising workshop, 
so we all sit on the plane on our way 
home, �lled with professional inspira-
tion.  

For whatever one may think of 
the kind Finns, the good arrangement 
and the talented speakers, the annual 
seminar to me missed a real attraction 
in addition to the award ceremony, 
which many of course look forward to. 
Our main event needs also to be tigh-

tened up a bit, be a little more Oscar-
like, so we can really look forward to 
something to applaud. (I even helped 
to organize the awards, so please send 
proposals directly to myself ).

But it is important that future par-
ticipants have a decent and surprisingly 
professional dividends rather than they 
have faced their old SNDS friends once 
again. We need new faces, new ideas, 
new challenges. Don’t we?

Hopefully we will read to Book of 
Creativety so that we are ready to make 
SNDS ���� news design conference 
an even bigger success than seen ever 
before.

See you in Oslo.

We need an 
explosive boost

Jørgen Høg  
jhoeg@stofanet.dk
The Editor
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THE BOOK
�Q��72 pages, colour images of all winning entries  in the 
competition. Format: 21x29,7 cm
ISBN: 978-87-992510-1-8  ·  ISSN: 1902-6293 

ON THE DVD
�Q��182 high resolution image files of all the winning pages
�Q��Official SNDS and OULU24 logos for print and web
�Q��The book in low resolution PDF-file
�Q��Reportage photos from the judging of the competition
�Q��Rules for the competition 
�Q��Quicktime slideshow with all winning pages 

Best of Scandinavian News Design 2009
PRICE:
�Q��BOOK+DVD:  30 € / 220 DKK
�Q��Book only:  20 € / 150 DKK
�Q��DVD only: 15 € / 100 DK

To buy your copy, please contact:
SNDS Secretariat, Lone Jürgensen, 
c/o Morgenavisen Jyllands-Posten,  
Grøndalsvej 3, DK-8260 Viby J, 
Denmark.
Email: lone.jurgensen@jp.dk
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They all gather in Oslo in April 2010 – compos-
ers, musicians, librettists, singers, dancers, divas 
and stage workers of the newsroom. They all 
have a strong desire to create new stories, new 
sceneries and new costumes for the upcoming 
premiere.

While the audience still is mingling in the 
foyer and the conductor puts on his black suit 
well prepared for the great entrance, the drama 
begins.

The star of this evening’s performance is miss-
ing, and suddenly you realize: You are left alone 
on the stage in the great opera house and have 
to sing all the leading roles by yourself. 

A nightmare or a dream created by the phan-
tom (e.g. the editor in chief ) of the newsroom?

Since the end of 15th century we have seen 
masterpieces and tragedies. A common trend 
throughout the 20th century is the use of  
smaller orchestras as a cost-cutting measure. 

The Conductor
Aftenposten is Norway’s largest 
subscription news-paper (by 
circulation), wholly owned by 
Schibsted.
Founded in May 14, 1860  
– 150 years next year. 
It is based Postgirobygget (often  
referred to as «the ugliest build-
ing in town») in Central Oslo,  
right behind The Opera House.
Two daily editions. The morn-
ing edition has a circulation of 
247,000. The evening edition has 
a circulation of 124,800.  
Aftenposten.no is our internet 
newspaper. The site was award-
ed Site of the Year 2009, and has 
over  1 million daily users. 
The newspaper has approxi-
mately 830 employees. 
Editor-in-chief is Hans Erik Matre 

The Scene
 was opened 

in 2001, after much debate 
because of its location near 
the waterfront and Oslo Opera 
House.
Is located in the heart of Oslo, 
close to the Airport Express Train 
Terminal at Oslo Central Station. 
Some of Oslos main landmarks, 
like the Akershus Fort, the Opera 
House and the Royal Palace is in 
walking distance  
of the hotel.  
The location is also a nice base 
for shopping, restaurant visits 
and nightlife.
A big terrace offers views of the 
Oslo Fjord and the Oslo Opera 
House.
Thon Hotel Opera is a nine 
storey building, with 434 rooms 
in various sizes. 

Opera up side down
The City

 is a vibrant capital with 
outstanding museums,  
restaurants and nightlife. 
It has more than 1000 different 
bars, restaurants and  
nightclubs. 
The city was originally founded 
in 1049 by King Harald Hardråde 
(Harald Hard-Ruler). 
The population is around 
575 000, while the metropolitan  
area of Oslo is home to around 
1.4 million. 
Oslo is the fastest-growing Scan-
dinavian capital.
In 2002, Oslo was nominated the 
most expensive city in the world, 
but in 2009 Oslo has fallen to 
fifth place, below Paris  
and Copenhagen. 

The Play

Footnote: The word opera means «work» in Italian (plural  
of Latin «opus» meaning «work» or «labour») suggesting that  
it combines the arts in a staged spectacle.

The grand Romantic era with huge string  
sections, multiple horns and exotic percussion 
instruments were challenged by smaller  
companies with a more fragile existence.

This is all about opera – and the newsroom  
in which you are working. Come to Oslo in April 
2010 to experience the drama!

SNDS workShop 2010  

oSlo 22. - 24. april
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